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Workplace safety and radio 
advertising 

 Background 

As part of their ‘It doesn’t hurt to speak up’ campaign to increase the safety 

of young workers, WorkSafe Victoria has produced a series of radio 

advertisements. The ads highlight the need for young people to ask questions 

if they are unsure about how to complete a task in the workplace safely. The 

message is communicated through young people recounting the 

consequences of workplace accidents. The ads can be accessed in the SAFE-T1 Resource Centre under 

the industry categories, hospitality, construction and retail or under the hazard categories, slips, trips 

and falls, lifting and pushing and using machinery (www.safe-t1.net.au/index.php?id=250). 

 

 Overview of the unit 

There are three activities in this unit: 

 Activity 1: What makes a good radio ad? 

 Activity 2: Targeting an audience 

 Activity 3: Creating a radio ad. 

The activities are sequential. In Activity 1, students build their knowledge of radio advertising by 

analysing the techniques used in radio ads to engage listeners. In Activity 2, students are required to 

conduct research that will form the basis of a radio ad that they will create in Activity 3. 

 Purpose of the unit  

 To develop a broader understanding of workplace injuries and the different hazards and risks 

associated with different industries.  

 To develop a critical approach to advertising. 

 To develop techniques for communicating effectively to a specific audience.  

http://www.safe-t1.net.au/index.php?id=250
http://www.safe-t1.net.au/index.php?id=250
http://www.safe-t1.net.au/index.php?id=161
http://www.safe-t1.net.au/index.php?id=161
http://www.safe-t1.net.au/index.php?id=161
http://www.safe-t1.net.au/index.php?id=161
http://www.safe-t1.net.au/index.php?id=161
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 Resource requirements 

Activity sheets  Activity sheet 1: Radio ads – structure and persuasive techniques 

 Activity sheet 2: Target groups – interests, values and language 

 Activity sheet 3: Getting the message across 

 Activity sheet 4: Researching an industry and target group 

 Activity sheet 5: Targeting your audience 

 Activity sheet 6: Example of a script 

 Activity sheet 7: Planning your ad – structure and persuasive techniques 

Other material 

or resources 

WorkSafe Victoria’s ‘It doesn’t hurt to speak up’ radio ads available on SAFE-T1 at 

www.safe-t1.net.au/index.php?id=250 

Activity 2 – Other radio campaigns ads e.g.  

 TAC: www.tacsafety.com.au/upload/tac-fathers-day.mp3 

 Department of Health and Ageing: www.health.gov.au/internet/skincancer/ 

publishing.nsf/Content/mat-ra-stapler 

Facilities and 

equipment 

Activity 2 – Students may need access to the internet to research information. 

Possible websites to be accessed: 

 WorkSafe Victoria - www.worksafe.vic.gov.au/ 

 ABS – www.abs.gov.au/  

Activity 3 – Students will need access to a computer and appropriate software, or a 

recording device, to record their radio ads. 
 

 Assessment & curriculum alignment 

The activities in this unit are designed to support student learning but may also be used for assessment 

purposes. The activities support the learning outcomes listed in the table below but may not cover all 

the elements. If the activities are to be used as assessment tasks, teachers should check the relevant 

curriculum document, e.g. the VCAL Curriculum Planning Guides, to ensure all the elements are 

covered and the activity is consistent with the unit purpose statement. 

While documentation from undertaking the activities in this unit can be collected to build a portfolio of 

evidence to be used for the assessment of relevant learning outcomes, students will need to 

demonstrate competence of a learning outcome on more than one occasion and, wherever possible, in 

different contexts, to ensure the assessment is consistent, fair and equitable. 

 
VCAL 

Foundation 

VCAL Inter-

mediate 
VCAL Senior VELS 

Primary e-

phase 

Activity 1: What 

makes a good 

radio ad? 

 

PDS 1* 

OC - LO 4 

 

OC - LO 4 

 

PDS 2* 

OC - LO 4 

 

English: 
 Reading 

Comm: 
 Listening, 

viewing and 
responding 

Engage 

Explore 

Activity 2: 

Targeting an 

audience 

PDS 1* 

R&W – LO 7 

OC - LO 4 

R&W – LO 7 

OC - LO 4 

WRS 1 – intro 

R&W – LO 7 

OC - LO 4 

Extension: 

English: 
 Reading 
 Writing 

Comm: 

Explore  

Explain 

http://www.tacsafety.com.au/upload/tac-fathers-day.mp3
http://www.health.gov.au/internet/skincancer/%20publishing.nsf/Content/mat-ra-stapler
http://www.health.gov.au/internet/skincancer/%20publishing.nsf/Content/mat-ra-stapler
http://www.abs.gov.au/
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 WRS 1 – intro 

to LO 3 

Extension: 

 OC - LO 2 

to LO 4 

Extension: 

 OC - LO 2 

 

 OC - LO 2 

 

 Listening, 
viewing and 
responding 

Activity 3: 

Creating a radio 

ad 

 

PDS 1* 

R&W – LO 4 

OC - LO 4 

 

R&W – LO 4 

OC - LO 4 

 

R&W – LO 4 

OC - LO 4 

 

English: 
 Reading 
 Writing 
 Speaking and 

listening 

Comm: 
 Listening, 

viewing and 
responding 

Explain 

Elaborate 

*PDS 1 – Foundation 
students undertaking 
Activities 1 – 3 may 
cover LOs 2 and 4. 
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 Activity 1: What makes a good radio ad? 

The purpose of this activity is for students to gain an understanding of the structures, strategies and 

persuasive techniques used in community service radio ads to communicate a message to an audience. 

 What to do 

Play the three Worksafe ‘Young Workers’ radio ads. These can be accessed in the SAFE-T1 Resource 

Centre for Teachers or Students under the industry categories, hospitality, construction and retail and 

under the hazard categories, slips, trips and falls, lifting and pushing and using machinery (see 

www.safe-t1.net.au/index.php?id=250). 

Facilitate discussion about: 

 the message that the ads are trying to communicate 

 whether students think the ads are effective 

 what students think makes the ads effective/ineffective. 

Ask students what groups of people they think the WorkSafe ads are targeting. 

Discuss some of the different strategies used in the radio ads. Some of these are listed in Activity sheet 

1: Radio ads – structure and persuasive techniques.  

Working in small groups, students choose one of the WorkSafe ads to listen to again and, using Activity 

sheet 1, note the specific strategies that are used in the ad. Note: Not all the strategies listed are used 

in the WorkSafe ads. 

Ask students to share the strategies they have identified. Facilitate discussion about: 

 what strategies were used 

 their effectiveness. 

Ask student if they can think of other ads where similar strategies are used? 

 Student roles and responsibilities in relation to the activity 

Contribute to class discussions. 

Listen to the views of others. 

Take on a role and show responsibility consistent with the level of VCAL they are undertaking. 

 Level of teacher support 

Facilitate discussion. 

Provide activity sheet. 

Provide support appropriate to the level of VCAL the students are working at. 

 Assessment 

This is a learning activity. This activity could be used to support the learning outcomes as indicated in 

the table on page 2.  

If the activity is to be used as an assessment task, teachers should check the relevant curriculum 

document, e.g. the VCAL Curriculum Planning Guides, to ensure all the elements are covered and the 

activity is consistent with the unit purpose statement. 

Students working at a Senior level would be expected to work more autonomously on the activities. 

Foundation level students should be supported in their work. 

http://www.safe-t1.net.au/index.php?id=122
http://www.safe-t1.net.au/index.php?id=123
http://www.safe-t1.net.au/index.php?id=250
http://www.safe-t1.net.au/index.php?id=250
http://www.safe-t1.net.au/index.php?id=161
http://www.safe-t1.net.au/index.php?id=161
http://www.safe-t1.net.au/index.php?id=161
http://www.safe-t1.net.au/index.php?id=161
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 Activity 2: Targeting an audience 

The purpose of this activity is for students to gain an understanding of how 

advertising uses different language, content and presentation to target particular 

groups. Students will research an industry to find demographics and accident 

statistics, which they will use in the next activity to create their own radio ad.  

 What to do 

Tell the students that this is an activity where they will investigate how ads target 

specific groups of people. They will then conduct their own research and, in the 

next activity, develop a workplace safety ad which targets a specific group.  

Facilitate discussion around the following: 

 what do advertisers need to know before they create a radio ad? 

 what sort of research would they need to do? 

 what should advertisers know about their audience before they create their ad? 

 how do ads target a specific group of people? 

 what are demographics and how might they be used in advertising? 

Ask students to imagine that they are creating an ad for two different groups - teenage girls and 

middle-aged men. Using Activity sheet 2: Target groups – interests, values and language, students can 

brainstorm the different interests, values and language of these two groups. This activity can be done 

in small groups or as a whole group. 

As a whole group discuss how these interests, values and language could be used in advertising to 

persuade people. 

Listen to the WorkSafe  ‘Quadriplegia’ and the ‘Father’s Day’ drink driving ad from the TAC available at 

www.tacsafety.com.au/upload/tac-fathers-day.mp3 . 

Using Activity sheet 3: Getting the message across, ask students to consider the different groups of 

people that the ads are targeting and how these groups are targeted. Students should consider the 

different interests and values of the groups and the different language they use.  

Ask students to share their ideas about who the ads are targeting and what techniques are used to 

influence this target group. 

Facilitate discussion about: 

 what is the purpose of an ad 

 how advertisers find out what products/ideas need selling 

 what research findings would have shown the need for the development of the WorkSafe ‘It 

doesn’t Hurt to Speak Up’ ads. 

Ask students to form small workgroups and choose an industry e.g. hospitality, community services, 

manufacturing, etc. Using Activity sheet 4, students then research the most effective advertising 

strategy for preventing injuries in this industry.  

Students need to find out: 

 the demographics (age, sex, ethnicity etc.) of most of the people that work in this area 

 when and where the most accidents happen 

 what the most common types of accidents are in this area 

 what injuries are most common in this area 

 what strategies people should use to prevent these injuries. 

http://www.tacsafety.com.au/upload/tac-fathers-day.mp3
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The ‘Your Industry’ and ‘Injury Hotspots (statistics and solutions)’ in the ‘Safety and Prevention’ tab of 

the WorkSafe website (www.worksafe.vic.gov.au) contains information about the people that work in 

different industries, major risks, the most common injuries and accidents and strategies for prevention. 

Students may also need to search ABS data to find information related to various occupations 

(www.abs.gov.au/). 

Students working at Foundation level may need to be presented with the information or directed in 

their research.  

 Extension activity 

Students could conduct further research into their chosen industry by interviewing a worker to find out 

more about the major risks in that industry. 

 Student roles and responsibilities in relation to the activity 

Contribute to class discussion. 

Listen to the views of others. 

Work in a group to complete a research task. 

Take on a role and show responsibility consistent with the level of VCAL they are undertaking. 

 Level of teacher support 

Facilitate discussion. 

Provide activity sheets. 

Assist students with research, particularly with accessing ABS data. 

Provide support appropriate to the level of VCAL the students are working at. 

 Assessment 

This is a learning activity. This activity could be used to support the learning outcomes as indicated in 

the table on page 2.  

If the activity is to be used as an assessment task, teachers should check the relevant curriculum 

document, e.g. the VCAL Curriculum Planning Guides, to ensure all the elements are covered and the 

activity is consistent with the unit purpose statement. 

Students working at a Senior level would be expected to work more autonomously on the activities. 

Foundation level students should be supported in their work, particularly in undertaking research. 

 

http://www.worksafe.vic.gov.au/wps/wcm/connect/wsinternet/WorkSafe/Home/Safety+and+Prevention/Your+Industry/
http://www.worksafe.vic.gov.au/wps/wcm/connect/wsinternet/WorkSafe/Home/Safety+and+Prevention/Injury+Hotspots/
http://www.worksafe.vic.gov.au/wps/wcm/connect/wsinternet/WorkSafe/Home/Safety+and+Prevention/Injury+Hotspots/
http://(www.worksafe.vic.gov.au/
http://www.abs.gov.au/
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 Activity 3: Creating a radio ad 

The purpose of this activity is for students to use the knowledge they have gained in the previous 

activities to develop their own radio ad. They will be able to use their understanding of radio 

advertising strategies and the research that they have completed to develop an ad. The ad will target a 

specific demographic and address a need to prevent certain accidents and injuries in an industry. 

 What to do 

In this activity students use the research they have undertaken in the previous activity as a basis for 

creating their own radio ad to address a need to prevent common OHS incidents.  

Discuss with students: 

 what they have found out from their research about the type of people that work in their 

industry 

 in light of this research, what group of people are they going to target in their ad. 

Ask students to brainstorm ideas for influencing their audience and to record their ideas on Activity 

sheet 5. Students need to think about the language used by the group, and their values and interests. 

Now discuss with students: 

 what they have found out from their research about the risks, and most common accidents and 

injuries in their chosen industry 

 in light of their research, what message are they going communicate in their radio ad. 

Provide students with an example script for a radio ad (see Activity sheet 6: Example of a script). 

Discuss the structure and features of the script.  

Discuss with students: 

 why the last line in an ad is the most important 

 what they think should go into the last line of an ad. 

Listen to the WorkSafe ads again or other ads promoting safe or healthy behaviours, e.g. these radio 

ads promoting sun protection and quitting smoking: 

 www.health.gov.au/internet/skincancer/publishing.nsf/Content/mat-ra-champs 

 www.health.gov.au/internet/skincancer/publishing.nsf/Content/mat-ra-mcg 

 www.quitnow.gov.au/internet/quitnow/publishing.nsf/Content/bubblewrap-radio 

 www.quitnow.gov.au/internet/quitnow/publishing.nsf/Content/bronchoscopy-radio 

 www.quitnow.gov.au/internet/quitnow/publishing.nsf/Content/benefits-male-radio 

 www.quitnow.gov.au/internet/quitnow/publishing.nsf/Content/benefits-female-radio 

Alternatively, have students search the internet to find ads that promote safe and healthy behaviours. 

Write down the last lines of two or three ads and discuss the content and type of language that they 

use. 

Ask students to work in small groups and to write their own ads. They may like to follow the structure 

of some of the ads they have listened to. Activity Sheet 7 can be used to help students plan the 

structure of their ad. 

Students record their radio ad script. Note: most radio ads last for 30 seconds so students need to time 

their ad to ensure that it does not exceed this limit.  

http://www.health.gov.au/internet/skincancer/publishing.nsf/Content/mat-ra-champs
http://www.health.gov.au/internet/skincancer/publishing.nsf/Content/mat-ra-mcg
http://www.quitnow.gov.au/internet/quitnow/publishing.nsf/Content/bubblewrap-radio
http://www.quitnow.gov.au/internet/quitnow/publishing.nsf/Content/bronchoscopy-radio
http://www.quitnow.gov.au/internet/quitnow/publishing.nsf/Content/benefits-male-radio
http://www.quitnow.gov.au/internet/quitnow/publishing.nsf/Content/benefits-female-radio
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Finish the activity by having the students reflect on: 

 whether their ad would help to prevent workplace OHS incidents and why or why not 

 if radio ads, in isolation, will help to reduce workplace OHS incidents and what other 

promotional techniques might be used for this 

It’s always good to find an audience for student’s work. Perhaps the ads could be played at assembly or 

on a community or school radio program.   

 Student roles and responsibilities in relation to the activity 

Contribute to class discussion. 

Listen to the views of others. 

Work in a group to plan and write a script for their radio ad. 

Take on a role and show responsibility consistent with the level of VCAL they are undertaking. 

 Level of teacher support 

Facilitate discussion. 

Provide activity sheets. 

Assist students to use script writing conventions. 

Provide support appropriate to the level of VCAL the students are working at. 

 Assessment 

This is a learning activity. This activity could be used to support the learning outcomes as indicated in 

the table on page 2.  

If the activity is to be used as an assessment task, teachers should check the relevant curriculum 

document, e.g. the VCAL Curriculum Planning Guides, to ensure all the elements are covered and the 

activity is consistent with the unit purpose statement. 

Students working at a Senior level would be expected to work more autonomously on the activities. 

Foundation level students should be supported in their work, particularly in undertaking research. 
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 Radio Ads – structure and persuasive techniques 
 

WorkSafe ad:  ______________________________________________________________________ 

Strategy Is the 

strategy 

used? 

Where is the strategy used in the ad? 

How radio ads are structured 

Using an announcer 

The announcer states the 

message of the ad and 

directly tells the listener what 

they want them to do. 

 E.g. The announcer tells you to buy the product at the end 

of the ad. 

 

Dialog 

A discussion between two or 

more people about the 

message that the ad is trying 

to get across 

 E.g. There is a conversation between a father and his 

daughter 

 

Vignette  

This describes a scene, 

usually containing a problem. 

The ad will communicate how 

to solve the problem. 

 E.g. A person is trying to deal with a difficult worker at a 

bank. The ad then shows how nice and friendly their bank is 

to deal with. 

 

Testimonials 

These include statements by 

ordinary people, experts or 

celebrities, aiming to sell the 

message of the ad. 

 E.g. A celebrity tells how well a skin cream works. 

 

Story 

This involves the use of a 

problem and a resolution that 

sells the message of the ad. 

  

Activity 

sheet 3 

Activity 

sheet 1 
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Persuasive techniques used in radio ads  

Suspense 

Information is withheld until 

the end of the ad to keep the 

listener’s attention.  

  

Call to action 

This tells the listen what the 

ad wants them to do. E.g. got 

to a website, call a number, 

visit a place etc. 

  

Slogan or catch phrase 

The last line of the ad is what 

will stay in the listener’s 

mind. Often a slogan is used 

that summarises the ad’s 

message in a short, catchy 

phrase.  

  

Music and sounds effects 

These are often used in radio 

ads to catch people’s 

attention or to create 

atmosphere. 
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 Target groups– interests, values and language 

 Target Group 

Teenage girls Middle aged men 

Interests E.g. Movies 

 

 

 

 

 

 

 

 

E.g. Sport 

Values E.g. Popular with friends 

 

 

 

 

 

 

 

 

E.g. Successful at work 

Language E.g. Use the word ‘like’ 

 

 

 

 

 

 

 

 

E.g. Use the word ‘mate’ 

Activity 

sheet 2 

Activity 

sheet 2 
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 Getting the message across 

  

Consider how the ads use the values and interests of the target group. What approaches does each of the 

ads use to get its message across to its target audience? E.g. language, presentation, content, values of the 

target group.  

 

Quadriplegia (WorkSafe ad) Father’s day (TAC ad) 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Who is the WorkSafe ad targeting? 

This is another way of asking ‘What demographic 

is the ad targeting?’ 

______________________________________ 

Who is the TAC ad targeting? 

This is another way of asking ‘What demographic is 

the ad targeting?’ 

______________________________________ 

Activity 

sheet 2 

Activity 

sheet 3 
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 Researching an industry and target group 

Industry: 

____________________________________________________________________ 

 

What are the demographics (age, sex, ethnicity etc.) of most of the people that work in this area? 

 

 

 

 

 

When and where the most accidents happen? 

 

 

 

 

 

What are the most common types of accidents are in this area? 

 

 

 

 

What injuries are most common in this area? 

 

 

 

 

What strategies should people use to prevent these injuries? 

 

 

 

 

Activity 

sheet 2 

Activity 

sheet 4 
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 Targeting your audience 

 

Who is your audience?   

 

 

 

What do people in this group value most? E.g. 

family, security, money, good times, being 

attractive etc. 

 

 

 

 

What are the interests of people in this group? 

 

 

 

 

 

 

 

 

What sort of language will be most effective in 

communicating to them?  

E.g. informal, slang, formal, simple, direct, logical 

etc. 

 

 

 

 

 

 

 

Activity 

sheet 2 

Activity 

sheet 5 
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 Example of a script – Structures and Feature 
 

 
 

 

 

 

 

SFX:  Stapler 

VO:  This is the sound of a surgical stapler used to close a wound after operating. 

In this case, I’ve removed a melanoma. 

Spending time in the sun unprotected puts you at risk, whether it’s at the 

beach, 

SFX:  Stapler 

VO:  the park, 

SFX:  Stapler 

VO:  or the backyard 

SFX:  Stapler 

VO:  So always protect yourself in five ways with a hat, clothing, shade, sunglasses 

and sunscreen. Do that out there, to avoid ending up in here. 

 

 

Reference: Australian Government Department of Health and Ageing website 
http://www.health.gov.au/internet/skincancer/publishing.nsf/Content/mat-ra-stapler 

Call to action 

Catch phrase. 

Highlights the 

problem 

Indicates the speaker 

(voice over – VO) or 

sound effect (SFX). 

Activity 

sheet 6 

http://www.health.gov.au/internet/skincancer/publishing.nsf/Content/mat-ra-stapler
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 Planning your ad – structure & persuasive techniques 

Problem – what is the 

cause of the 

injuries/accidents that 

the ad is trying to 

prevent 

Eg. Carrying heavy items can cause permanent back injuries. 

 

 

 

 

 

Call to action – what do 

you want people to do 

to prevent the injuries   

E.g. Use a trolley or lifting device to carry heavy items. 

 

 

 

 

 

Final words – What 

words do you want 

people to remember 

from the ad 

E.g. Use a trolley or risk having back problems for the rest of your life 

 

 

 

 

 

Structure of Radio Ad Which structure will you use? How? 

Using an announcer 

 

 

Dialog 

 

 

Vignette  

 

 

Testimonials 

 

 

Story 

 

 

Activity 

sheet 2 
Activity 

sheet 7 
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Persuasive Techniques Which techniques will you use? How? 

Suspense 

 

 

Call to action 

 

 

Slogan or catch phrase  

Music and sounds effects 

 

 


